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Presentation Outline
A. SAW Goals

B. SAW Progress

1. Communication/Education 

a. Marketing Workshop

b. Tobacco Barn Workshop

c. Organic Farming Workshop

d. Biscoe Gray Heritage Farm

e. SMADC Grants

f. Thrive newsletter

2. Farmers Market News 

B. Sustainability Awards 2



A. Sustainable Agriculture Workgroup
Stronger Together
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B. SAW Goals

• Continue with Thrive Newsletter

• Hold two workshops, including a meat trailer 
workshop and small fruits/vegetables 
workshop.

• Continue to work with the state to improve 
regulatory environment for value-added 
products

• Continue to pursue farm co-op or Food Hub
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Marketing Workshop
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Save the Tobacco Barns
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The Mechanics of Going Organic
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Organic Farmer: Ed Fry 

encourages farmers about the 

economic opportunity of going 

organic. 
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Southern Maryland Agriculture Development 

Commission (SMADC) Grants

• High tunnel – Partnering with ACLT –
Location will be Double Oak Farm 
(September 2011)

• Continue marketing meat trailer to 
encourage local meat production

• Pursue co-op or food hub
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Farmers Markets
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Solomons – Thursdays – 4 to 8pm

North Beach – Fridays – 6 to 9pm

Fairgrounds – Saturdays – 7:30am to 12pm

Calvert Memorial-Tuesdays-3 to 7pm

Makers Market (first Saturdays) 9am – 12pm



SAW Award Nominations Open

• Buy Local Restaurant – recognizes a local 
business that utilizes locally grown foods

• Sustainable Farmer of the Year - recognizes 
sustainable farm practices

• Green Grocer – recognizes a merchant who 
buys/sells local produce

Awards to be presented Oct 2011
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Suggested 2011 Goals

• Hold two informational workshops 

• Continue Thrive newsletters

• Trial operation of the high tunnel

• Continue to work to ease regulatory 
issues.

• Pursue co-op or food hub
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